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A crop of elite Indian
farmersare inviting guests
onday trips to their
organic farms — paid or
free — tosit with them to
pick fresh exotic
vegetables and fruits like
Vine sorrel and succulent
pomelos. Varuni Khosla &
Sreeradha D. Basu report

ocumentary fllmmaker Vaib-

hav Arora was exploring ways

to increase his “green quoti-

ent” when he stumbled upon
the website of an organic farm 160 km
outside Pune.

A visit to the Two Brothers Farm - run
by Satyajit and Ajinkva Hange, who left
their corporate jobs and went back to ba-
sics, creating an organic farm-wasa hu-
oo revelation, says Arora.

“Ilearntthat in bigcities, our air, water
and food are completely contaminated.
What we're eating 1s poison,” says Aro-
ra. His visit made him a complete orga-
nic food convert.

Arora is among the 600-0dd people who-
"'ve reached out to the Hange brothers to
come to the farm either for a visit for day
or two. The brothers allow it, with a cave-
at: guests must help out at the farm for a
few hours a day. The food is on the house,
and there is an option of abasic farmstay.
The itinerary includes a visit to the cow
sheds, mulching, multi-cropping and fo-
od forests.

Like the Hange brothers’ farm, seve-
ral like Tijara Organic Farm in Rajast-
han, The Prodigal Farms in Noida, The
Farm in Chennai, Krishi Cress in Delhi
and SRC Farmsoutside Kolkata, offer
people visits.

People across age categories have an op-
portunity via either free or paid visits to
these farms to come and learn about a he-
althier way of living—and better appreci-
ate the farm and organic produces.

In the 1ast two years alone, Satyajit savs
300 people have come to visit them. The
response isso overwhelming that theduo

—

Strawberry Fle]ds Forever

The interest isn't surprising. India has
the largest number of organic producers
in the world, according to the World of
Organic Agriculture Report 2018. It has
8.351akh certified organic producers.

Even the farmers who don't charge
are benefiting because of the growing
awareness through the visits. It makes
commercial sense, especially as they
oot tocoOnvertmany more people toahe-
althier way of life, and often, in the pro-
cess, making customers out of them.
They alsosell their produce inlocal far-
mers markets.

The Tijara Organic Farm farm char-
oes T 2800 per person for a visit and pro-
mises a simple meal cooked from their
produce. The farm also has a tie up with
Delhi's Andaz Hotel if their guests want
to come over.

Similarly, the Hyatt Regency in Delhisa-
vs the company wants its diners to feel a
local connect and often organises farm
tours for its patrons to a private farm in
Chattarpur which grows 100 vegetables
and fruits l1ike oyster mushrooms, Khol
Khol, swiss chard, curly Kale, blue toma-

"% toes, purple capsicum, purple cauliflo-

gl Worand watercresses.

Guests visitthese farms to learnabout a healthier way of
living - and appreciate the farmand organic produce

is considering making this a separate re-
venue stream. They hope to economise
this and the segment can give them a re-
venue up tor 451akh a year. Similarly, Ti-
jara gets about 260 visitors a year.

Farm schooling for little children: farm-
to-table pop-up events, workshops on le-
arning to grow vegetables, arti-culture
workshops at The Prodigal Farms in Noi-
da offers it all. Founded by former consul-
tant Puneet Tyagl and LSE-grad Neha
Bhatia, the two have an open-farm policy
since 2017 and see as many as 100 visitors
a week. The Farm in Chennai has a free
20-minute walk for its customers.

Winters are peak season for visitors

and revenues can go up to ¥ 3 lakh a
month justfromagro-tourism, says Bha-
tia. School children, who learn about va-
rious aspects of farming, are charged
200 per head, including lunch, while visi-
tors for the pop-ups pay about = 1450 for
seven-course meals that feature purple
sweet potatoes and agathi, a vegetable
hummingbird.

The Prodigal Farms has tie-ups with
over 20 schools and universities inclu-
ding Ambedkar and Ashoka. Thefarm te-
aches alot: fashion students come to draw
inspiration from nature, design students
t0 learn about sustainable architecture;
culinary students to cook responsibly.

A third hotel, ITC Grand Bharat outside
Delhi, has a private farm in its hotel whe-
re it offers a similar experience to guests
at T 5,000 plus taxes.

SRC Farms, Eastern India's largest au-
tomated dairy, located about 65 Kilomet-
res from Kolkata, is home to about 350
Holstein Friesian cows. Harsh Bihani, its
director, says that while he is flooded
with queries from people wanting to vi-
git, going forward he intends to have
children only over the age of seven becau-
se he wants people who are genuinely in-
terested in the experience.

S0 far, over 20 groups and many indivi-
duals have visited and Bihani says he is
also getting gueries from schools in Kol-
Kata. He doesn’tcharge any money.

“There's a 1ot to learn here about nutri-
tionand hygiene,” he says. Other than the
merits of healthy eating, he also wants to
educate people about rural life, he says.

At Tijara, co-founder Sneh Yadav, says
the farm gets all sorts of guests. Students
from schools, college, chefs, young parents
who want to show their children how cle-
an food is grown and how much hard work
goes in growing their food also troop in.

Foxconn to Make Face Masks Alongside iPhones in China

Talpel: Foxconn will start manufactu-
ring surgical face masks alongside App-
le products at its Shenzhen factory, the
world's biggest contract electronics ma-
Ker announced Thursday in response to
the deadly novel coronavirus outbreak.
"Face masks are now the standard equ-
ipment in our fight against the epide-
mic,” said Foxconn's 1200-word statement
on its official WeChat social media site.
"Every second counts in this battle, the
S00Ner we can ensure a supply of these
goods, the sooner we can stop the epide-

mic, save lives and get

m:mmy thrnugh these difficult
Is likely to times.”
commerclally Also known by 1ts offl-
produce 20 cial name Hon Hai Pre-
mimlonmasks Clsion Industry, Fox-
bytheendof coOnNn assembles Apple's
February iPhones as well as gad-
opts for other interna-
tional brands.

The company's vast network of factori-
25 in China are set to resume operations
on February 10 after an extended Lunar

New Year holiday caused by the corona-
virus outbreak in Wuhan which has sin-
cereached than 20 countries.

"We have succeeded in the test produc-
tion and are applying for certification.
We anticipate being able to produce 20
million masks by the end of February,"
according to the Foxconn statement.

The spread of the disease has already
prompted China's foreign ministry to
appeal to the international community
for donations in medical supplies - in-
cluding surgical face masks, protective

clothing and safety goggles. The num-
ber of confirmed infections in Main-
land China has now surpassed 31,000 ca-
sesandresulted in more than 636deaths.

The virus is also set to have an impact
on international supply chains and ma-
nufacturing given China'slynchpinrole
in the global economy:

Foxconn now projects a sales increase
of one to three percent this vear, down
from a January forecast of three to five
percent, chairman Young Lin told Blo-
omberg News.

The Economic Times, Mumbai,
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Report Cards

We talk about equality, but we end up creating a hierarchy
based on contribution, on possession, on property

DEVDUTT PATTANAIK
Author of Business Sutra
[

Every child around the world is now living
in a culture of report cards. He is continuo-
usly being measured for his abilities by his
teachers and his parents: Is he good? Is he
better? Is he the best? Ishebad? Ishe worse?
Ishe the worst? Is he at the top of the class?
Is he at the bottom of the class? His intelli-
gence gquotient i1s being measured. His
emotional gquotient is being measured. His
athletic ability is being measured. His
skills are being measured. His attitnde is
being measured.

Based on these measurements, his life is
decided for him. He gets access to opportu-
nities basedon thereportcard. Whenhe ta-
Kes up a job, he 15 again measured - every
guarter, every year-basedontheappraisal
system, found in each and every corpora-
tion. It defines his growth, his recognition,
his reward. Thus, he is surrounded by peo-
ple whoare all trving to get the great prize.
This makes them highly competitive, crea-
ting a system where there is no collabora-
tion, because there can be only one winner,
not all.

We talk of a culture of collaboration, but
itcannotexist inaculture thatis based aro-
und competition, nurtured by the report
card. You have the celebrity list of the ri-
chest and the most powerful people in the
world. You are on top of that list. Why wo-
uld you want to be, in the following vear, ne-
ar the bottom, or at a lower level of the 1ist?
Also, in order to stay at the top of the list,
you have t0 Keep generating and clinging
on to0 more wealth and power. In other
words, such popular lists of rich and po-
werful people create a culture which does
not allow for generosity and delegation.
You always want to remain
on top of the game. The

rich, therefore, keep getting richer and the
powerful, more powerful, unwilling to pass
it on to the next generation, refusing to ac-
cept that there is an expiry date.

We want therich to be charitable, but why
would someone give away his wealth if that
means he will slip down Forbes' list. Bill
Gates is heard today only because he hasa
very high bank balance. No matter how
much charity he does, that status remains.
If that bank balance did not exist with him,
nobody would look athim. He isfully aware
of this. Therefore, he, has to balance his
charitable deeds with his personal wealth.

In India, we have the Bharat Raina and
the Padma Bhushan awards that the state
bestows on people that it believes have gre-
atly contributed to the land. In doing so, a
select few people are given more value than
others, and the contribution of everybody
else is ignored. So, the man who cleans the

sewer in your city will ne-

[ ver get the Bharat Ratna
A select Tew because his contribution
arevalued is not considered impor-
morewhile tant. Although his contri-
theothersare bution is what Keeps the
Ignored plumbing system in vour

house running clean. He
doesn't matter as much as a Bollywood
dancer, singer or actor, who has entertai-
ned vou rather than Kept vour toilet clean,
becanse we are told that the sewer cleaners
work is replicable and so he is replaceable,
while the dancer and the singer and the di-
rector are not. This makes them sospecial,
that they deserve a special award. In other
words, we talk about equality, but we end
up creating a hierarchy based on contribu-
tion, on possession, on property.

Report cards create hierarchy whether
we like it or not. Nobody can be objective
about it. Ask any person at the top of the
class. While he gets access t0 many bene-
fits, he also has to deal with the envy of fri-
ends, the isolation that follows, because no-
body likes him. Many schools create scho-
l1ar batches for the smart students and me-
diocre students are left behind, creating
lifelong enmity that creates psychological
scars that lead to psychopathic behaviour
later in life. It is something that every psy-
chologist and psychiatrist knows, but can

do nothing about it; because they
don't play a role in policy

making.
In Hindu philosophy, to
compare is to create the
world of Maya, the world
of delusions where somet-
hing is better, higher, lower.
This world of comparison is
not real because nature is not
based oncomparison. Itisbased
on survival. The principle of na-
ture is not in being better than
others, but in being agile and adaptable to
changing circumstances so that you survi-
ve. It doesn’t matter, if you are the biggest
tree, or the smallest worm. What matters is
whether yvou survive. Nature favours no
one. Humans would like to believe that
they will always form the top of the food
chain. This is human delusion at work, not

wisdom.

GODFREY PHILLIPS INDIA LIMITED

CIN: L16004MH1936PLC008587:
website:www.godfreyphillips.com; email: isc-gpi@modi.com
Extract of Unaudited Standalone and Consolidated Financial Results
for the Quarter and Nine Months ended December 31, 2019

(Rs. in lakhs)
gl Particulars Standalone Consolidated
No. Quarter | Nine | Quarter | Quarter | Nine | Quarter
ended | Months | ended ended | Months | ended
31.122019| ended [31.12.2018|31.12.2019| ended |31.12.2018
31.12.2019 31.12.2019
1 | Total Income from Operations 78811 | 236707 | 69017 | 79722 | 238933 | 69733
2 | Net Profit/(Loss) for the period (before Tax,
Exceptional and/or Extraordinary items) 14558 | 44973 | 11572 15079 | 45769 | 12021
3 | Net Profit/(Loss) for the period before tax
(after Exceptional and/or
Extraordinary items) 14558 | 44973 | 11572| 15079 | 45769 | 12021
4 | Net Profit/(Loss) for the period after tax
(after Exceptional and/or
Extraordinary items) 10943 | 33962 7846 11398 34611 8190
5 | Total Comprehensive Income for the
period [Comprising Profit/(Loss)
for the period (after tax) 10639 | 33159 7716 | 12466 | 34320 8580
and Other Comprehensive
Income (after tax)]
6 | Equity Share Capital 1040 1040 1040 1040 1040 1040
7 | Basic and Diluted Earnings per Share
(of Rs.2 each) (Rs.) (*not annualised) 21.05* | 65.32*| 15.09*| 21.92* | 66.58" | 15.76"

Notes:

Registered Office:

: New Delhi
: February 7, 2020

Place
Dated

‘Macropolo Building', Ground Floor,
Dr. Babasaheb Ambedkar Road, Lalbaug,
Mumbai - 400 033.

1. The above is an exiract of the detailed format of Statements of Unaudited Standalone and Consolidated
Financial Results for the Quarter and Nine Months ended December 31, 2019 ("These Results") filed with
the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015. These Results and this extract were reviewed by the Audit Committee and approved by
the Board of Directors of the Company at the meeting held on February 7, 2020. These Resulis are
available on the Company's website (www.godfreyphillips.com) and on the websites of National Stock
Exchange of India Limited (www.nseindia.com) and BSE Limited (www.bseindia.com).

2. The Limited Review, as required under Regulation 33 of the SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, has been completed on These Results by the Statutory Auditors, who
have issued unqualified review reports and the same have been filed with the Stock Exchanges.

For and on behalf of the Board
(Dr. Bina Modi)
Managing Director

ESSEL PROPACK LIMITED

Corporate Office: Top Aoor, Times Tower, Kamala City, Senapati Bapat Marg, Lower Parel, Mumbai 400013.
Tel: +91 22 2481 9000,/9200. investor.grievance@eplglobal.com www.esselpropack.com
Regd, Office: P.0. Vasind, Taluka Shahapur, Thane 421604, Maharashtra

Tel: +81 9673333971 CIN: L74950MH1982PLC0D28947
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EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS
FOR THE QUARTER AND NINE MONTHS ENDED 31 DECEMBER 2019

(T in Lakhs, except EPS)

| Particulars Quarter Quarter |Nine months Year
No. ended ended ended ended
31-Dec-2019|31-Dec-2018|31-Dec-2019|31-Mar-2019
Unaudited | Unaudited | Unaudited Audited
1 | Total income 71,499 69,773 208,384 273,544
2 | Profit before exceptional items and tax 9,008 7,200 21,510 28,553
3 | Profit before tax for the period after exceptional items 9,008 7,200 20,571 28,858
4 | Profit after tax for the period attributable to the owners of 6,011 4,545 15,864 19,253
the parent
2 | Total comprehensive income attributable to owners of the parent 9,870 (127) 17,211 17,751
6 | Paid=up equity share capital (Face Value Rs 2/= each) 6,309 6,303 6,309 6,305
7 | Other equity (excluding Revaluation reserves) 132,490
8 | Earnings per share (of Rs.2/= each)
Basic "1.91 M.44 "5.03 6,12
Diluted M. 744 75.03 6.11
(* not annualised)
INDIA STANDALONE

EXTRACT OF UNAUDITED STANDALONE FINANCIAL RESULTS
FOR THE QUARTER AND NINE MONTHS ENDED 31 DECEMBER 2019

(¥ in Lakhs, except EPS)

| Particulars Quarter Quarter |Nine months Year
No. ended ended ended ended
31-Dec-2019 |31-Dec-2018|31-Dec-2019|31-Mar-2019
Unaudited | Unaudited | Unaudited Audited
1 | Total income 26,545 22 565 67,497 86,371
2 | Profit from ordinary activities before exceptional items and tax 7,281 2,642 9,648 9,735
3 | Profit before tax for the period after exceptional items 7,281 2,642 8,709 9,735
4 | Net Profit from ordinary activities after tax for the period 6,049 1,737 7,221 6,404
5 | Total comprehensive income for the period 6,039 1,719 7178 6,284
6 | Paid-up equity share capital (Face Value Rs 2/- each) 6,309 6,303 6,309 6,305
7 | Other equity (excluding Revaluation reserves) 61,373
8 [Earnings per share (of Rs.2/= each)
Basic " 1.92 A 0.55 A 2.29 2.03
Diluted A 1.92 A 0.55 A 2,29 2.03

(* not annualised)

Motes: 1 The above unaudited financial results have been reviewed by the Audit Committee and approved by the Board of
Directors at their respective meetings held on 7 February 2020. The statutory auditors have carried out a limited
review of the results for the quarter and nine months ended 31 December 2019.

2 The above is an extract of the detailed format of the standalone and consolidated financial results for the quarter and
nine months ended 31 December 2019 filed with stock exchange pursuant to Regulation 33 of the SEBI (Listing and
Disclosure Requirements) Regulations, 2015,

3 The full format of the standalone and consolidated financial results for the quarter and nine months ended
31 December 2019 are available on the Stock Exchange websites (www,bseindia.com and www.nseindia.com) and
on the Company's website (www.esselpropack.com),

Place : Mumbai
Date : 7 February 2020
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FULLY RECYCLABLE LAMINATE TUBES
SUCCESSFUL APR RECOGNITION --
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For Essel Propack Limited
Vinay Mokashi
Whole-time Director
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